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WHO WE ARE






MARKETING:

DRIVE VALUE
THROUGH
SOLUTIONS FOCUS

Transforming Motorola Solutions from
a product manufacturer to a trusted
advisor and solutions provider

IT:

SUPERCHARGE
CUSTOMER
ENGAGEMENT

Advancing customer, partner and sales
collaboration and experiences to serve
customers and accelerate opportunities
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SUPPORTING
THROUGH
OPERATIONAL
EXCELLENCE

PROGRAMS

SYSTEMS

DATA

OPTIMIZE

DIFFERENTIATING
> THROUGH
INNOVATION

D> PORTFOLIO
p> PROCESSES
D> INSIGHT

D> AGILE






