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CLASS CHARACTERISTICS: Executive MBA Class of 2016

*DATA REPRESENTS ALL EXECUTIVE MBA PROGRAM OPTIONS
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GEOGRAPHIC REPRESENTATION: International

*THE BELOW STATISTICS ARE BASED ON CITIZENSHIP.
**PERCENTAGES ARE ROUNDED AND MAY NOT EQUAL 100%.
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GEOGRAPHIC REPRESENTATION: United States
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JOBS BY INDUSTRY: Executive MBA Class of 2016
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JOBS BY FUNCTION: Executive MBA Class of 2016

*DATA REPRESENTS ALL EXECUTIVE MBA PROGRAM OPTIONS
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