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Paradoxical Role of Demands 

Michael A. West, Claudia A. Sacramento, and Doris Fay 

 

Chapter 8 Four Principles of Group Creativity 

Bernard A. Nijstad, Eric F. Rietzschel, and Wolfgang Stroebe 

 

 

Part III:  Organizational Influences of Creativity and Innovation 

Chapter 9 Begging, Borrowing, and Building on Ideas from the Outside to Create 
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