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- Ay = p90(rcap; ) — p50(rcap; ) has tripled since 1990

- related to:

- rising capital share : Karabarbounis and Neiman (2013), Barkai (2019), ...

- concentration/superstar firms: Autor et al. (2019), Grullon et al. (2019), ...
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H1 is not benign — clear policy implications
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Findings

1. High rcap,, firms tend to charge high markups

hard to tell from paper — but in the order of 2x

2. No increase in rcap, , dispersion once “adjusted” for intangibles

p90(rcap; ) ~ 40% and flat

3. High rcap » firms do not invest less than others

at least in R&D — less clear for capex

[H1]

[H2]

[H2]
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This decomposition turns out to be very general — see our paper!

There is always an interaction term — rents attributable to intangibles



Q-1 in the non-financial corporate sector (Crouzet and Eberly, 2019)
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1. Evolution of rcap differs across industries

which industries?
define “star” status relative to industry?

different mechanisms across industries?

2. sales/cogs is not a good measure of markups, even adjusting for sgé&a

sales
a cogs + 0.7 x (sg&a — r&d)

(Traina, 2018)

Walmart: all wages are in sg&a; ftwaimart = 1.12 in 2015
Costco: only some wages in sgé&a; [icostco = 1.06 in 2015

MWalmart > Mcostco?  Or 0.7 X sgé&a too low for Walmart?
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Conclusion

- Interesting facts that speak to an important question

- One size fits all (industries) probably doesn’t work

particularly important for normative implications

- Even within industries, not an either/or story
qualitative statements are useful ...
... but quantifying contribution of rents vs. intangibles would be even better !

interaction matters



