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We believe business can be bravely led,  
passionately collaborative  
and world changing.
This is the point of a Kellogg education. It is also why we have committed our 
school and its resources to a strong doctoral studies program where research 
and new ideas can flourish. This is how we fuel the innovation and progress 
that make positive change possible in organizations, markets and communities 
worldwide.

Kellogg attracts PhD students who share this commitment, who seek to be 
challenged by new ideas and new experiences and who, through their own 
research and forward thinking, challenge others to make meaningful, enduring 
contributions to business and society. 

At Kellogg, our PhD students undergo a critical transformation from being the 
consumers of knowledge, which they gain from coursework and the academic 
literature, to being the producers of new knowledge, which they then pass on 
through their teaching and published research to educate and inspire others.

Accept the challenge.
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Welcome  
to Kellogg
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Long before the Kellogg School of Management 
invited me to serve as dean, Kellogg helped me find my 
intellectual voice and my place in the world.
As a doctoral student at Kellogg more than 20 years ago, I was able to 
combine study in psychology and economics and to explore those fields with 
some of the best minds. I am still struck by Kellogg’s unique ability to find the 
ideal balance between the study of markets and the study of management.

Today as dean, I challenge those who come here to think bravely. In the 
context of our enduring commitment to our research mission, this challenge 
takes on special meaning. Our community of scholars — research faculty 
and doctoral students alike — shares a willingness to challenge conventional 
approaches, to question traditional thinking and to pursue new and bold 
ideas passionately and collaboratively.

This inquisitive spirit is what sparks innovation and creativity here. It 
broadens the scope of business scholarship, inspires new products and 
services to meet real human needs and in very identifiable ways drives 
positive change. I have every confidence that the work of Kellogg PhD 
students and alumni will generate a great measure of future innovation. 

At Kellogg, we are defining the future of business thinking. We welcome  
all who share that commitment to join our scholarly community.

sally blount ’92, dean
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Discovery driven by  
discipline, creativity 
and collaboration



5

Since we awarded our first PhD 
more than 80 years ago, Kellogg 
has proven our pioneering spirit 
through an unwavering commitment 
to ground-breaking research across 
a broad range of traditional and 
non-traditional business disciplines. 
We consistently attract some of the world’s most 
promising scholars to our doctoral program and 
help them lay foundations for productive careers in 

research and teaching and for positions of influence in 
commerce, government and social enterprise. 

Our renowned faculty members encourage students  
to think courageously and creatively. Supported by 
Kellogg’s distinctively collaborative culture, PhD 
students become involved in research early in their 
programs, pushing the boundaries of conventional 
wisdom and challenging traditional approaches. 

Working closely with faculty and peers within and 
across disciplines, our students develop the insight 
and technical ability to produce published research 
and intellectual capital. They continuously refine their 
ideas and develop methods and models to address the 
practical problems the world of business faces.



6

 

Researchers. Mentors. 
Colleagues.

David Austen-Smith 
senior associate dean:  

faculty and research

Peter G. Peterson Professor of Corporate Ethics 

Widely acclaimed for its breakthrough ideas, the  
Kellogg faculty includes scholars who have redefined 
the study of management and contributed to fields 
as diverse as organizational behavior, marketing, 
finance, game theory, political economy, accounting, 
economics, operations management, social psychology 
and negotiations. Of our 145 research faculty mem-
bers, 64 hold endowed chairs. 

Kellogg’s commitment to scholarly inquiry is evident 
in the school’s research centers and the faculty’s ex-
tensive publications. Each year, Kellogg professors of-
fer 50+ doctoral seminars in which they share current 
knowledge and — of equal interest to our students—the 
processes by which that knowledge was gained and the 
puzzles that remain.

Given the exceptional quality of our research 
faculty across the disciplines, perhaps the most 
exciting aspect of doctoral study at Kellogg 
is the widespread disregard for traditional 
disciplinary boundaries. Of course students 
can expect a first-class education in their 
chosen fields of study, but it’s the exposure 
to a variety of fields and the opportunity for 
cross-disciplinary collaboration that deliver 
the defining value of studying at Kellogg.

David Austen-Smith
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published textbooks and  
references by Kellogg faculty

Weekly Research Seminars and workshops 
at kellogg

Affiliated research areas

Collaborative Research

to learn more about this initiative, visit 
kellogg.northwestern.edu/faculty/books_by_faculty

143 research faculty members,

 endowed chairs

Accounting Information and Management

Finance

Management and Organizations

Management and Strategy

Marketing

Operations

Political Economy 

Theory (Center for Mathematical Studies  
in Economics and Management Science)

Applied Microeconomics  
(labor, public and Development Economics)

Econometrics

Economic History

Law and Economics

industrial organization

macroeconomics

Policy (institute for policy research)

social psychology

Sociology (culture and society,  
comparative-historical, ethnography,  
urban and communities)

Transportation

Faculty Experts Guide // kellogg.northwestern.edu/faculty/faculty_experts_guide

Faculty Blogs // kellogg.northwestern.edu/faculty/blogroll

Kellogg Insight (faculty research emphasizing key findings) // insight.kellogg.northwestern.edu

Kellogg Case publishing // kellogg.northwestern.edu/faculty/kellogg_case_publishing

Economics Community // kellogg.northwestern.edu/faculty/economictheory

Social Psychology Community // kellogg.northwestern.edu/faculty/social-psychology



8

Advancing the  
science and practice  
of management
Kellogg is well known for both the breadth and depth 
of our business school curriculum and its excellence 
across all academic disciplines. Kellogg’s doctoral 
program exemplifies this diversity of thought in both 
our curriculum and our students’ research interests, 
which range from quantitative — mathematical models 
and theory — to behavioral — the motivations and 
actions of people as members of organizations, as 
consumers and as financial decision makers. 

PhD study at Kellogg attracts scholars from both 
traditional business and non-traditional academic 
degree programs, including economics, engineering, 
the humanities, mathematics, the natural sciences, 
operations, engineering, psychology and sociology. 
This creates wide-ranging opportunities for schol-
arly pursuits.

 

With a background in mathematics, I wanted 
to apply abstract mathematical tools to 
tangible concepts in finance and economics. 
Kellogg has top professors in virtually every 
area of finance. Research is hard, and having 
experienced faculty help guide you through 
the process makes a world of difference. 
Kellogg is uniquely strong in the openness 
of its faculty – there truly is an open-door 
policy throughout the department.
Tyler Muir, doctoral candidate

Focus: 
finance
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PhD programs and  
areas of study

Accounting Information & Management
This PhD program covers both theoretical and empiri-
cal/archival methods. Faculty research specialties 
include the study of the information content of 
accounting numbers, firms’ disclosure policies and 
practices, the impact of information intermediaries  
on financial markets, and the effects of changes in  
accounting methods on management behavior. 

Finance
Students in this program develop a strong background, 
both theoretical and empirical, in finance, economics 
and statistics. As leaders in financial economics re-
search, the finance faculty members’ expertise spans 
asset pricing, behavioral finance, corporate finance, 
financial institutions, financial crises, international  
finance, market microstructure, regulation and  
related economic theory, and econometrics.

Management & Organizations
This program integrates psychological and sociological 
perspectives in the study of organizations, their mem-
bers and their environments. The program allows the 
study of a wide array of topics. The department’s fac-
ulty have special expertise in corporate governance, 

cultural analysis, decision making, emotions, ethics 
and morality, institutional analysis, negotiations, 
networks, organizational change, social responsibility 
and movements, and team processes.

Management & Organizations and 
Sociology
This program combines Kellogg’s expertise in man-
agement and organization theory with the Weinberg 
College of Arts and Sciences’ Sociology Department’s 
strengths in collective behavior and economic and 
cultural sociology. The program is for students who 
want to study business and civil society organizations 
from a sociological perspective, or examine core is-
sues in sociology, such as social movements, culture, 
inequality and international development, from an 
organizational perspective.

Managerial Economics & Strategy
The PhD program in managerial economics and strat-
egy, offered jointly by the departments of Managerial 
Economics and Decision Sciences (MEDS) and Man-
agement and Strategy (M&S), should appeal to those 
interested in economic models of individual decision 
makers and firms. A distinctive feature is the heavy 

An innovative curriculum gives Kellogg PhD students the methodological  
and theoretical tools they need to advance to the next phase of the program — 
designing and pursuing their own research agendas. 
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focus on methods and insights drawn from microeco-
nomic theory, the theory of the firm and game theory. 
The MEDS faculty includes economic theorists, game 
and decision theorists, operations researchers and 
formal political theorists with broad research inter-
ests that include the nature and impact of strategic 
behavior in competitive environments, dynamic 
economic models, the role of time and uncertainty in 
economic decision making, and the theory of auctions. 
The M&S faculty consists of applied microeconomists 
whose interests include the industrial organization 
of healthcare, law and economics, pricing strategies, 
regulation, and the economics of organizations.

Marketing
Doctoral study in marketing includes two main areas: 
consumer behavior and quantitative modeling. To 
supplement the core marketing doctoral seminars, 
students may pursue coursework in such additional 
disciplines as psychology, sociology, organizational 
behavior, statistics and economics. Faculty research 
interests include consumer behavior, judgment and 
decision making, motivation and emotion, brand  
management, marketing strategy and policy, and 
analytical and empirical marketing modeling.

Economics and Finance 
+	 Asset Pricing
+	Ba nking and Financial Institutions
+	B ehavioral Economics
+	C ontract Theory
+	C orporate Finance
+	C risis Management
+	 Derivative Securities and Markets
+	E conometrics
+	E conomic Decision Making
+	E conomics of Strategy
+	E merging Markets
+	E ntrepreneurship and Innovation
+	E quity Markets (Stock Market)
+	F inancial Engineering
+	Ga me Theory
+	H ealthcare Management and Economics
+	HOUSEHOL D FINANCE
+	I ndustrial Organization

+	I nformation Economics
+	I nternational Economics/Finance
+	La w and Economics
+	Ma cro/Microeconomics
+	M onetary Policy
+	P olitical Economy
+	S ocial Choice Theory

Accounting 
+	C ontrol Systems
+	F inancial Accounting and Analysis
+	F inancial Disclosure and Reporting
+	Ma nagement Compensation
+	Ma nagerial Accounting
+	S ecurity Analysis

Management and Organizations 
+	C orporate Governance
+	 Decision Making
+	 Diversity

+	E thics
+	L eadership
+	N egotiations
+	O rganizational Change
+	T eams and Group Dynamics

Marketing 
+	 ANALYTICAL AND EMPIRICAL MARKETING 

MODELING
+	CONSUMER  BEHAVIOR
+	M ARKETING STRATEGY AND MANAGEMENT

Operations Management 
+	Ca pacity Management
+	C ontracting and Mechanism Design
+	O ptimization
+	Q ueuing Systems
+	S ervice Management
+	S upply Chain Management and Logistics

Areas of study in business management 
Kellogg PhD students focus on these and other areas of scholarly investigation.

Operations Management
This program focuses on managerial decision making 
through quantitative, economic and empirical model-
ing of operations functions in firms. Research areas 
cover all levels of managerial decision making, from 
systems design and technology choices to day-to-day 
scheduling and performance measurement. Faculty 
research interests include distribution and supply 
chain management, capacity and production planning, 
control of processing networks, revenue management, 
healthcare management, sustainable operations, 
and contracting and mechanism design. Models are 
analyzed using tools from optimization, game theory, 
probability and statistics.

JD-PhD
The JD-PhD Program is open to a small number of 
students who intend to pursue an academic career and 
whose research and teaching will be enriched by both 
the JD and PhD degrees. 
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The demands of academia  
and the rewards of  
scholarly enterprise

Kellogg doctoral students typically complete the 
PhD degree requirements in five years of full-time 
study, intense dedication and self-discipline. The 
time invested here generally includes two years 
of coursework followed by three years exclusively 
focused on research and professional development. 

As they work closely with faculty in coursework 
and collaborative research, students acquire the 
specialized knowledge and skills needed for high-
level research. They receive training in statistics and 
research methodologies and a solid foundation in the 
academic literature of their field of study. Within 
each program, students progress systematically 
toward the creation and successful defense of a 
scholarly dissertation. 
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With slight differences among degree requirements across programs, Kellogg PhD students progress along the 
same general timeline. 

Degree requirements
All Kellogg doctoral students must complete a set of 
required courses, pass written qualifying and oral 
examinations, and write a dissertation. The program 
requirements also include annual research presenta-
tions, summer research papers, teaching and research 
assistance, and other program-specific requirements. 

Each of our PhD programs oversees the curriculum 
for its field of study and monitors students’ progress 
toward the degree under the guidelines of the Kellogg 
School of Management and the Graduate School at 
Northwestern University.

The Kellogg PhD Timeline

Year: 1 
Coursework 

Qualifying (field) examination 

Year: 2 
Coursework 

Initiating research projects 

Qualifying (field) examination 

Candidacy 

Teaching/research assistance 

Professional development 

Year: 3 
Continue research 

Research presentations  
(departmental and academic/industry conferences) 

Forming dissertation committee 

Dissertation proposal 

Teaching/research assistance 

Professional development 

Years: 4 and 5 
Dissertation proposal 

Continue research 

Research presentations  
(departmental and academic/industry conferences) 

Teaching/research assistance 

Professional development 

Possible teaching appointment

Dissertation and final examination 

Academic job placement 
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Interdisciplinary thinking. 
Comprehensive exploration.
Kellogg has a commanding global presence in 
management education. We bring leading academics 
and practitioners from around the world to campus 
to share insights on emerging global markets and 
to address universal, critical issues in finance, 
healthcare, real estate, private equity and venture 
capital, technology, manufacturing, marketing and 
social change. 

At Kellogg’s research seminars, distinguished 
academics share their most current research with the 
Northwestern community and engage directly with 
faculty and students in scholarly discourse. In similar 
fashion, our business conferences offer rare insights 
into the work of noted scholars and the practical 
perspectives of some of the world’s most successful 
business leaders.
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The Northwestern University advantage
As one of the nation’s leading private research 
universities noted for its interdisciplinary strengths, 
Northwestern University fosters a collaborative 
research environment across its broad range of 
academic communities beyond the Kellogg School of 
Management: economics, engineering, social psychol-
ogy and law. 

Kellogg PhD students have access to courses in many 
subjects throughout Northwestern University. The 
interdisciplinary environment gives Kellogg students  
access to the teaching, advising and mentoring 
resources across diverse fields of study. The richness 
of disciplines, courses and research seminars help our 
students identify and pursue areas of research and 
possible thesis topics.

To complement their study of the fundamental disci-
plines that underlie business research, our students 
attend classes in economics, mathematics, statistics, 
political science, psychology, sociology, anthropology 
and other subjects through the Weinberg College of 
Arts and Sciences.

Doctoral students interested in operations and 
financial engineering may take classes in the 
McCormick School of Engineering and Applied 
Science, located just steps from Kellogg’s home in 
the Donald P. Jacobs Center. Our students also have 
the advantage of Kellogg’s close affiliation with 
Northwestern Law on the Chicago campus. They 
attend research seminars in law and economics and 
may participate in the JD-PhD program.

Research resources
Learning effective ways to use research resources for 
experimental and behavioral data collection, statisti-
cal data analysis and computational exercises is an 
essential component of the doctoral program. Kellogg 
offers a broad array of resources, ranging from experi-
mental facilities and high-end computational services 
to training in statistical and experimental applications 
and the use of business research data sets.

Empirical research, including econometric analysis, nu-
merical simulations and conducting experiments and 
surveys, is an integral part of contemporary research 
endeavors. Over the years, more than two-thirds of the 
doctoral dissertations produced at Kellogg have includ-
ed some empirical component. Students have access 
to data sets maintained by Kellogg and Northwestern 
University and to institutional subscriptions to some of 
the most important data repositories in the world.

Kellogg faculty and doctoral students utilize two 
experimental and behavioral laboratories with special 
areas for video recording, control and observation. 
They draw from three subject pools that contain thou-
sands of participants managed by our research sup-
port staff: two pools of approximately 4,000 and 3,700 
participants, mostly Northwestern undergraduates, 
and a third pool, dubbed “eLab,” with more than 6,800 
local and non-local participants recruited nationwide.

A library worthy of a great research university

Northwestern University Library is one of the largest university libraries in the United States.

Ranks among the 
top 10 in holdings 
among private U.S. 
universities.

current holding of volumes unique digital content

TBmillion

current journals and serials —  
nearly 90% accessible electronically



16

The Kellogg Way
Kellogg PhD students make an indispensable con-
tribution to Kellogg’s unique culture through their 
pioneering spirit and collaborative approach. Within 
this supportive environment, they form friendships 
and forge research partnerships with fellow students 
and faculty that will endure throughout their careers. 

Northwestern University’s Evanston, Illinois, campus 
is home to the PhD program. Our 140 doctoral students 
occupy office space in the Donald P. Jacobs Center 
within the academic departments alongside faculty, 
ensuring easy access to and interaction with their 
professors and fellow students. 

Northwestern University provides a welcoming envi-
ronment for all students and embraces the diversity 
of the student body — in thought, life experience and 
heritage — that enriches our culture and the learn-
ing experience. Doctoral students take an active 
part in that culture through memberships in student 
organizations, clubs and intramural sports teams and 
through the individual and group services available to 
all students.

Evanston and Chicago.  
The best of both worlds.
Northwestern’s campus stretches along the shore of 
beautiful Lake Michigan on the east and blends into 
the thriving urban community of Evanston on the 
west with its shops, restaurants, movie theaters, art 
galleries, residential neighborhoods, parks, business 
districts, beaches and recreational facilities. 

Over the border lies Chicago, the nation’s third larg-
est city, a hub of commerce and industry, and world 
renowned for its architecture, cultural institutions, 
ethnic neighborhoods, restaurants, entertainment and 
beloved professional sports teams. Known as a “city of 
neighborhoods,” international students feel at home 
within Chicago’s Asian, Hispanic, Indian, Irish, Polish 
and Middle Eastern communities that provide ethnic 
grocery stores, restaurants, shopping and cultural out-
reach opportunities for students and their families.

 

Although I’m pursuing the organizational 
behavior track, Kellogg supports how my 
previous interest in sociology fuels my 
work. I know I’ve learned a great deal from 
collaborating with faculty and just as much 
from collaborating with more senior students. 
Because their backgrounds are so diverse — 
psychologists, sociologists, business  
executives, even lawyers — collaborating with 
them has enriched my research and made me a 
more well-rounded person.
Erika V. Hall, doctoral candidate

Focus: 
management and organizations
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Kellogg PhD Students’ country of Origin: representing 26 countries

Kellogg’s community of scholars:  
creating, advancing and sharing knowledge

Building on a strong Kellogg academic and research foundation, our doctoral alumni go on to enrich the 
scholarly environments at research institutions both domestic and international.  

With positions of influence that crisscross the world from Stanford University to Hong Kong University of 
Science and Technology, from New York University to INSEAD Paris, from Duke University to the National 
University of Singapore, from the University of Michigan to the London School of Economics,  from the 
University of Texas to the University of British Columbia, from Harvard University to Monash University 
(Australia), from the University of Chicago to Bilkent University (Turkey), Kellogg’s PhD alumni network has  
a long reach and a major impact in business education.  

A comprehensive list of Kellogg PhD alumni placements and dissertation titles can be found at  
kellogg.northwestern.edu/programs/doctoralprogram/jobplacement
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Admissions 
Admission to the Kellogg PhD program is very  
competitive. On average, each year we have an enroll-
ing class of 30 students from the approximately 900 
applications received. Our faculty admissions com-
mittees seek candidates with outstanding intellectual 
ability, excellent verbal and quantitative skills, strong 
academic records, demonstrated interest in business 
management, and a serious commitment to a career  
in research. 

Decision Process
The applicant’s academic record is closely examined. 
Transcripts, test scores, letters of recommendation, 
resume, the statement of purpose and a research 
paper (optional) will be reviewed by the admissions 
committee to determine the applicant’s fit within the 
doctoral program and his or her potential for schol-
arly research. Each application will also be evaluated 
against the applications the Kellogg School received 
as a whole. Interviews are not part of the general  
application process. All decisions are finalized in early 
March for admission in the coming fall.

Financial aid
Because the PhD program is an integral part of the 
research mission of Northwestern University, and the 
time devoted to PhD study is tantamount to a full-time 
job, all students receive a generous financial aid pack-
age that includes: 

≠	 Full tuition scholarship 

≠	 Stipend/fellowship to offset living expenses

≠	 Health insurance coverage in the Northwestern 
University student plan 

≠	 Laptop computer 

This funding is neither treated as a loan nor paid back 
to Kellogg. Other opportunities for funding include 
research support, such as travel grants to present 
papers and attend conferences, data and software for 
research, subject fees for behavioral experiments, and 
more. Students may also receive payment for their 
work as teaching and research assistants.

Admissions calendar
Admission is offered in the fall quarter only. The  
online application form is available in September for 
the following fall. The deadline to apply is Dec. 31.

Set your sights.  
Take action now.
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Learn more about the Kellogg PhD Program //   

kellogg.northwestern.edu/programs/doctoralprogram

Apply for PhD study at Kellogg //  

kellogg.northwestern.edu/programs/doctoralprogram/admissions

Get to know our world-renowned faculty //  

kellogg.northwestern.edu/faculty/faculty_experts_guide

Follow the careers of our PhD graduates //   

kellogg. northwestern.edu/programs/doctoralprogram/jobplacement

Discover Kellogg’s wealth of research resources //  

kellogg. northwestern.edu/programs/doctoralprogram/research

Bring faculty research into focus with Kellogg Insight //  

insight.kellogg.northwestern.edu

“Like” us on Facebook // facebook.com/kelloggphd 

Connect with Kellogg now
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Your time is now.
Accept the challenge. 
The Kellogg School of Management is defining the future of business through research and  
critical thinking. Our community of scholars continuously demonstrates courage and a willingness 
to pursue new and bold ideas passionately and collaboratively. This is how we inspire innovation 
and drive positive change. Will you join us?  

Think bravely. Start here.
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Northwestern University is an equal opportunity, affirmative action educator  
and employer.

Northwestern University reserves the right to change without notice any statement 
in this publication concerning, but not limited to, rules, policies,  
tuition, fees, curricula and courses.

Northwestern University does not discriminate or permit discrimination by any 
member of its community against any individual on the basis of race, color, religion, 
national origin, sex, sexual orientation, gender identity, gender expression, parental 
status, marital status, age, disability, citizenship or veteran status in matters of 
admissions, employment, housing or services or in the educational programs or 
activities it operates.

Harassment, whether verbal, physical or visual, that is based on any of these 
characteristics is a form of discrimination. This includes harassing conduct 

affecting tangible job benefits, interfering unreasonably with an individual’s 
academic or work performance or creating what a reasonable person would sense is 
an intimidating, hostile or offensive environment.

While Northwestern University is committed to the principles of free inquiry and 
free expression, the discrimination and harassment identified in this policy are 
neither legally protected expression nor the proper exercise of academic freedom.

For advice or assistance regarding this policy, see northwestern.edu/hr/eeo.

©2012 Northwestern University. All rights reserved. The information in this book 
may not be reproduced in any form without the written consent of the Kellogg 
School of Management.

Photography by Jeff Sciortino and Jim Newberry.
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kellogg.northwestern.edu

Kellogg school of management
Northwestern University

Donald P. Jacobs Center 
2001 Sheridan Road  |  Evanston, IL 60208
847.491.2832  |  kellogg-phd@kellogg.northwestern.edu


