January 22, 2011

Dear Participants,

On behalf of the students, faculty and administration of the Kellogg School of Management at Northwestern University, it is my pleasure to welcome you to the 2011 Kellogg Marketing Conference.  We are honored that you have joined us for what promises to be two days of very engaging content.
The Kellogg School hosts this conference annually to provide a forum for MBA students, alumni, faculty, and industry professionals to explore the latest issues in marketing. This year’s theme, Evolution to Revolution: Marketing’s Next Leap Forward, promises to provide valuable insights across a broad range of topics, exploring how both traditional and contemporary marketing strategies can fundamentally change the business landscape. 
With two days of programming that includes industry leading speakers, research updates, and diverse panels moderated by Kellogg’s world-renowned faculty, this year’s conference will again be one of the country’s premier events for marketers. 

I would like to thank each of you for joining us, and for contributing your insight and knowledge.
We’re delighted that you’re here.
Sally Blount, PhD ’92

Dean

