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https://kellogg-sbd.ecampusgroups.com/

The Kellogg School of Management Strategy & Business Development Club has a tradition of collaborating with first-class companies to enhance the experience of our club members. This partnership benefits both parties.  The students learn first-hand about the range of career paths available to them in the field, and the companies are offered a unique opportunity to interact outside of the rigor of the formal recruiting process with some of the most capable business students in the country.
 
The Kellogg School is one of the top management education programs, preparing its students to lead organizations in many fields across strategy and business development disciplines.  Long ranked among the elite business schools, Kellogg combines an award-winning faculty, a diverse and accomplished student body, and an unparalleled network of partnerships with leading corporations around the world.
 
The Kellogg Strategy & Business Development Club is one of the fastest growing clubs on campus.  Our partnership puts you in close contact with accomplished, diverse, and highly motivated MBA students. 

The following pages describe some of the opportunities available to you and recommended sponsorship levels.  We invite you to look at what we believe to be excellent opportunities to access the Kellogg student body.

Event Sponsorship Packages:
 
· 3-Event Sponsorship Package includes: 
· Three events that include lunch or dinner during the academic year

Benefits:
· Company will be co-marketed with the SBD Club to students through event advertising.
· Multiple chances to interact with students in an informal environment outside of official recruiting process
· A unique and differentiated student communication channel during a hectic recruiting season
· Increased student demand due to increased awareness of your company’s opportunities
· Your company name and  logo prominently displayed on the Kellogg Strategy & Business Development Club web-site as an event sponsor
Cost: $2,000

· 2-Event Sponsorship Package includes:
· Two events including lunch or dinner during the academic year

Benefits:
· Company will be co-marketed with the SBD Club to students through event advertising.
· Interaction with students in a informal environment outside of the official recruiting process
· A unique and differentiated student communication channel during a hectic recruiting season
· Increased student demand due to increased awareness of your company’s opportunities
· Your company name and logo preferably displayed on the Kellogg Strategy & Business Development Club web-site as an event sponsor 
Cost: $1,500 
 
· 1-Event Sponsorship Package includes:  
· One event including lunch or dinner during the academic year
 
Benefits:
· Company will be co-marketed with the SBD Club to students through event advertising.
· Interaction with students in a informal environment outside of the official recruiting process
· A unique and differentiating student communication channel during a hectic recruiting season
· Increased student demand due to increased awareness of your company’s opportunities
· Your company name and logo displayed on the Kellogg Strategy & Business Development Club web-site as an event sponsor
Cost: $750

Strategy & Business Development Events 2009-2010

	Event
	Description
	Company benefits
	Timing

	Day in the Life of a Strategic Planner
	Industry speaker discusses the day to day life (roles and responsibilities) of different positions within the SBD field.  Example roles include business development, corporate strategy, and strategic planning.  
	Raise on-campus awareness of your company and familiarize students with your company’s functional role and distinctions. 

	Week of Oct. 13

	Strategy and Business Development Guest Panel / Speaker
	Corporate representatives discuss their career pathway, and the range of opportunities available to students in the field.
	Raise on-campus awareness of your company and introduce students to your company’s offerings within the field.
	Week of 
Nov. 3

	Corporate Case Study
	Company representatives walk through a past real life business problem or objective and its resolution.
	Bring awareness to your company’s thought and decision-making process when faced with a business problem.
	Week of 
Nov. 10

	Lunchtime Executive Speaker Series
	The Executive series features high-level executives from leading strategy & business development companies.
	An opportunity to share your company philosophy, discuss emerging trends in the industry and position.
	Month of November through February

	Case Prep Workshop
	Company representatives present a relevant business problem, and walks through potential solutions.
	Raise on-campus awareness of your company and familiarize students with your company’s interviewing process. 

	Week of 
Dec. 1

	M&A Case Study
	Company representatives present a past M&A case, highlighting the challenges experienced and how the company surmounted these.
	Raise student awareness of the potential opportunities in M&A available at your company.
	Early Jan.



Important Notes: 

· Deadline: While each event has a distinct timeline, please contact X by July 31, 2009 if you are interested in participating.


 (
Sponsorship Process Logistics
)Process for event sponsorship:

1. Interested Corporate Sponsors should contact X, as soon as possible, but no later than Friday, July 31, 2009.

2. Based on fit and availability, Strategy & Business Development Club Co-chairs will work with you to schedule events as appropriate. 
3. Corporate Relations will send an “invoice” to you and your company to cover the event sponsorship.

4. The Kellogg Strategy & Business Development Club Co-Chairs communicate the sponsorship arrangements to the student event leaders.

5. Company representatives work directly with student event leaders to coordinate event logistics.

· Checks should be made payable to Kellogg School of Management and should reference “Strategy & Business Development Club Event Sponsorship” in the memo line. We request that payments be received prior to the event being sponsored.

Checks should be sent to:  
Malissa Burke/Jennifer Johnson
Kellogg School of Management
2001 Sheridan Rd
Evanston, IL 60208

· Northwestern’s Federal Employer Identification Number is: N36-216781
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