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Economic Sociology in the New Millennium

Economic sociology is now a sociological spe-
cialization with a distinct identity (Smelser and
Swedberg 1994). In the twentieth century, it
focused on the internal workings of organiza-
tions—human relations, organization design,
and internal labor markets (Baron and Hannan
1994)." Using the economist’s “black box”
metaphor of the firm as a point of departure,
economic sociologists formulated theories of
how organizations influence individual action
and respond to the environment (Swedberg
1991). These theories are now part of the
received wisdom. They have been validated,
adopted by other disciplines (Arrow 1998), and
developed into original subdisciplines—organi-
zation theory and strategic management
(Selznick 1957; Thompson 1967; Childs 1973;
Emerson 1962; Hannan and Freeman 1977;
Kogut and Zander 1996; Meyer and Rowan
“1977; Pfeffer and Salancik 1978; DiMaggio and
Powell 1983; Granovetter 1985; Mintz and
Schwartz 1985; Barney 1991).

After this auspicious focus on internal orga-
nization, which originated with Weber,
Gouldner, Coleman, Selznick, Coser, Blay, and
their students, we see the intellectual focus of
the field shifting from firms to markets. Economic
sociology must extend its distinctive approach to
organizations, states, and markets if it is to widen
its understanding of economy and society.
What’s more, a number of political, economic,
technological, and corporate changes have made
the boundaries of firms permeable and variable,
making markets more consequential because
what goes on between firms shapes what goes on
within them (Aldrich 1999; Freeland, forthcom-
ing 2000; Haveman 2000). These changes
include the “neoliberal” turn in economic poli-
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cy, the global integration of product and cap
markets, transitions from socialist to capit
economies, widespread privatization, corp
restructuring, and outsourcing.

We anticipate that these changes will
form the traditional identities, relations,
roles of economic actors, especially ﬁrms’

tion into a new identity (Lévi-Strauss:1
Beuause 1dent1t1es engender distinct mod

Identity bricolage will also affect economl
ology itself, as it converses anz trades intell
al capital with other disciplines, altering its
identity and content.

Given our contention that markets

vide in this essay some selective predictio
projections, recognizing that the future d

ed consequences.
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Conventional wisdom holds that three actors
“three identities that make up the funda-
al components of economic activity—pro-
uetion, - distribution, and consumption.
upliers make components and sell them to
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goods and market them to consumers who buy
em. This textbook image of the “circular flow
1of goods” through the economy is the reigning
rthodoxy, and much analytical leverage has
‘Peén gained dissecting the structure of the mar-
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We believe that these roles are in the process
being deconstructed into their constituent
lements and reconfigured into new roles
‘ ﬂ\rohgh identity bricolage. To illustrate how
£ Wentity bricolage works, consider the example
ofSTATA, a software company that has taken a
lead in redefining the traditional “circular flow
Fof goods” model by literally turning customers
- Into suppliers! STATA's customers not only buy
1 its software, they write the software code for the
foduct. The consequences are remarkable for
how markets and firms can be organized and
i how other companies, consumers, and suppliers
% can appropriate this process in industries as
©,"VIK-ish” as autos and aerospace. )
¢ STATA used to follow the conventional cir-
tlar flow model to research and develop
(R&D) each new version. It would record users’
Mwish lists” for new routines and then assign
: company personnel to program the top requests
Into the next release, which typically had to
@ meet a brisk two-year development-to-release
b tycle time or the firm lost clients. With the pres-
s sure to apply leading technology in published
ork, however, thousands of skilled users
couldn't afford to wait two years for a new ver-
sion, so they began programming their own rou-
tines in STATA’s language and circulating
them over the web to other STATA customers.
To convert the grassroots process of joining the
toles of buyers (i.e., users) and suppliers (i.e.,
programmers) into a formal strategy, STATA
‘offered programming classes over the Internet
“(at 2 modest price) and constructed a web site to
facilitate the sharing of user written routines.
Through the bricolage of suppliers and cus-
tomers, STATA tapped the previously unused
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intellectual capabilities of each of its buyers,
thereby expanding the' firm's capabilities.
Resources that were dedicated to programming
were freed up for improving the program’s inter-
nal efficiency (i.e., the meta-language) and cus-
tomer service. STATA's two-year upgrade cycle
is now a real-time continuous upgrade system
that has greatly expanded the menu of available
statistical, graphical, and data management rou-
tines. The time that was spent buying new
diskettes, ordering by mail, waiting for mail
delivery, paying for mail delivery, dealing with
passwords, misplacing diskettes, and many other
problems is reduced or eliminated. Finally, by
servicing specific niches (e.g., hazard modelers
versus random effects modelers), STATA cre-
ates a new supply of customer roles that can be
reassembled in the future, generating a positive
cycle of identity bricolage. E

What drives bricolage? Obviously, in this case
technology has reduced ths cost of collaboration
among actors, permitting bricolage among identi-
ties that were formerly separated by a division of
specialized labor. ~Perhaps more important,
STATA’s ability to develop a relationship with its
customers—a bilateral flow of information and
capabilities—has changed the one-way flow from
seller to buyer into a two-way flow.

The idea of a two-way rather than one-way
relationship of information exchange between
actors is a critical issue for economic sociology.
In contrast to Fordist mass production; which
was characterized by discrete identities and func-
tional roles, the new century is likely to be dis-
tinguished by  permeable, assimilated
relationships among economic actors that are
formed and reformed through identity bricolage.
In the twentieth century, print, TV, and radio
ads aimed to catch the consumer’s attention
long enough to differentiate the features of a
product. The relationship between supplier and
customer was didactic, passive, and unilateral.
New techniques enable suppliers and customers
to develop a two-way relationship. The basic idea
is to allow every client or customer, which for
large firms number in the tens of thousands, to

_interact and exchange information about their

individual preferences with the firm. In the past,
even though research showed the benefits of
niche marketing, this level of mass-scale client-
specific information was unworkable because of
data management problems, regulations, and the
corporate conviction that roles and identities
were stable.
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The determinants of identity bricolage—new
information technology, specialized consumer
tastes, and two-way relationships—suggest that

it could happen in clder industries. Because
today 30 percent of a hew car’s value is in the
computer, Daimler-Chrysler plans to make
upgrades of a car’s computer as easy as upgrading
STATA software. Imagine a world where new

" models of cars are upgraded via the net. If you
don't want an option when the car is purchased
you can upgrade later or download finance, fash-
ion, or medical data. Daimler-Chrysler may even
entice their “techy” customers to start writing
code. These trends suggest that research issues
for economic sociology arte likely to concern the
causes and consequences of bricolage and the
ways in which embeddedness influences these
processes. If relationships become more rather
than less important, how are the capabilities to
build relationships, trust, reciprocal obligation,
private information transfer, and the other fea-
tures of embedded ties developed (Uzzi 1997,
1999; DiMaggio and Louch 1998)?

New Markets and O} Identities for
Economic Actors

Identity bricolage is not a wholly new social
process. It involves elements that are familiar to
economic sociologists, making economic sociol-
ogy an excellent source of théory on how mar-
kets might unfold in the new century (Baker and
Faulkner 1991; White 1992). For example, eBay,
a virtual “auction house,” has created new eco-
nomic identities. Participants put items up for
auction on eBay, selling them to the highest bid-
der. Like Sotheby's, ePay gets a percentage of
the selling price. However, unlike Sotheby’s,
eBay’s clients never meet face-to-face. Hence,
how do eBay traders know if another trader in
the neighboring country or continent is trust-
worthy and experienced?
* To solve the problem of too much anenymi-
ty and uncertainty, eBay created public reputa-
tions for each trader in its virtual auction house,
adopting a mechanism of social governance
found in other financial and commodities mar-
kets (Carruthers 1996). An eBay trader must
“rate™ the trader s/he transacted with, and the
rating (called a reputation score) is posted for
would-be traders. This creates identities for
anonymous traders and - encourages trading.
Interestingly, while reputation scores solved
some problems of uncertainty, they created new
ones. With the very tapid rise in the level of
eBay trades, traders faced the daunting task of

auctioned goods. eB
.. -customers who hav
, tions” before they g
- way that Sotheby's
- We would also ex
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thave historically cre
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.the social order of tt

determining the difference between a reputat
score of say, 500 versus 567 or between 1200
1301. It wasn't obvious how to gauge repul
tional metrics. Reputation scores also were
typically on “positive recommeridat
because traders avoided posting negative om
ments that made them look “spite
Consequently, eBay created a new rating s
that is based on reputation scores and spe
collected trading data that ranks traders witl
system of stars similar to Dun and Bradstreet
AAA, AA, A, BBB, etc., rating system.
This process of market creation is familiar 0
economic sociologists. Ambiguous informatio
about credibility created a demand for social
objectified data—a reputation score. Once
tation scores were developed, however,
spurred a need for another social devi
legitimated ranking system—to filter volumesg
objectified but unstratified information. If
look to how markets developed historically’
England and the United States, we find thgt
similar cycle of “demand for informati n
»need for interpretation of information’s;
occurred systematically in market creatiop;
(Carruthers 1996). In the nineteenth cent
Dun and Bradstreet created and disseminaty
reputations of companies much as eBay do
today (Cohen 1998). And like eBay theym
to a system of rankings that not only sim,
the interpretation of reputation scores but 2l
established Dun and Bradstreet as a legitip
and authoritative analyst and critic—hist
ly new roles in financial markets. This hig
pattern of role emergence to manage problem
interpretation suggests that a similar “critic
tity” will arise as roles and identity assimila
require differentiation. oo
For example, several independent we
have been founded to help traders evaluat
reputation scores on eBay and other online
ing sites. These critics give qualitative and gus
titative interpretations to the eBay-generatéd
reputation scores andfor add their own
perspective. At some sites, users pay be
one to three dollars for a critic’s review ofa
er (Kollock 1999). Certain critics and anal
are already gaining their own reputatio
ures like Janet Maslin—who attract a follg
of loyal traders who share common sensibil
and a shared identity. It is easy to image of
new identities arising. Perhaps there will
eBay “dealers,” like “art dealers,” who sp
in helping would-be eBay traders to value:\
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ctioned goods. eBay may soon trade for select
| custommers who have access to “special collec-
‘tions” before they go public in much the same
y that Sotheby’s dves for “select clientele.”
iWe would also expect eBay to sell virtual
chairs” on its exchange, just as stock markets
-have historically created chairs to ensure credi-
lity in trades, evaluate products, and stabilize
social order of the market.

yetween a reputation.’
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ating system.
ireation is familiar &6
ibiguous 'informatio
{ demand for socially
ion score Once rep

llc'sqmology arguably is built around the idea of
ddedness. Since Granovetter's influential
985 article, “embeddedness” has been used to
make sense of the social organization of the
‘conomy. Embeddedness has proven, however,
be more of a programmatic statement than a
eneral theory, leading subsequent research to
_ focus on the how, what, when, and where ques-
Prtions (Dacin, Ventresca, and Beal 1999). We
ew embeddedness arguments as moving for-
“ward in micro and macro directions. Various
rchers have documented how economic
on is embedded in large-scale social institu-
tions (Carruthers 1995; Fligstein 1996; Guillén,
tthcoming), social organizations (Biggart and
“0uillén 1999), the state and law (Roy 1997,
vans 1995; Schneiberg 1999; Carruthers and
alliday 1998), gender relations (Biggart 1989),
r market institutions (Western 1997), and
ture (DiMaggio 1994; Dobbin 1994; Zelizer
994). We expect future work on “macro-
. embeddedness” to explore the mechanisms that
“loin markets to social institutions, and to under-
wand their consequences. How will new con-
B "fections between markets and social institutions
i fluence the creation and reproduction of eco-
somic inequality (Tilly 1998; Conley 1998)?
_Economic sociologists witness new connec-
tions between markets and social institutions,
and their effects on inequality, in the new
knowledge-based industries. These have linked
Industry with the academy and university, creat-
ing through identity bricolage the new role of
Kientist/entrepreneur. Powell and Owen-Smith
{1999) show how resources, rewards, and status
tditionally were discributed in biology through
scademic networks and the university system. A
wecessful scientific carcer involved going to the
“ight” graduate school, having the “right” dis-
grtation committee, getting a prestigious post-
e, as well as acquiring other forms of social
wnd cultural capital. In this academic system, a
successful scientist garnered funding and other
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resources, acted as an influential “gatekeeper,”
had his or her research valued, got advance (pre-
publication) notice of cutting-edge research,
and could attract the best students.

Powell and Owen-Smith show how bio-tech
firms were able to appropriate this system of
“invisible colleges” through the use of market-
based mechanisms of access, rather than tradi-
tional means. By granting equity interests. to
research scientists at major universities, they
gained access not only to scientists’ own labor,
but also to the social networks so critical to the
creation and distribution of new knowledge.
Thus, bio-tech firms were able. to build a new
connection between induscry and the university
around a new social role (the scientist/entrepre-
neur) and so push forward .their own commer-
cially oriented research. The bio-tech industry
was in effect subsidized by a university-based sys-
tem of knowledge production and dissemina-
tion. Furthermore, universities were affected by
this highly selective injection of market-based
money and resources. Now, for example, a bio-
tech partnership can make an instant multimil-
lionaire out of a molecular: biologist, while an
equally distinguished professor of mathematical
ecology is excluded from the new and lucrative
role of scientist/entreprenecur.

Micro-embeddedness research has looked at
how the relationships and networks of persons
and firms affect labor, product, and financial
markets (Fernandez and Weinberg 1997; Bian
1997; Granovetter 1974; DiMaggio and Louch
1998; Light et al. 1990; Uzzi 1999). As we
described above, relationships will remain
important in the new century because they are a
gateway to new market niches, private informa-
tion, and bricolage. Valuable work remains to be
done on how to categorize and measure relation-
ships (Montgomery 1998). Work also needs to
be done on the conditions under which rela-
tionships supplant other forms of coordination,
how they evolve, and what balance emerges
between instrumental and altruistic ends
{Powell 1996).

Network analysis is likely to grow in impor-
tance even as it sheds its current novelty for the
general researcher (Mizruchi 1994). If we are
correct about the process of identity bricolage,
then economic sociology needs a research tech-
nology that allows for the constant shifting of
categories. One way to think of the problem is to
view it as analogous to the difference between
flat data files and relational data bases (Uzzi
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1996). Flat files are normally hased on static cat-
egorical distinctions that are kuilt into the data
structure. They are lists of units that can be
defined slong categories: firm: in the same SIC
code, or the same region; managers in the same
executive education class; or hanks that special-
ize in small business loans. Knowing the cate-
gorical boundaries of a flat file is clear: It's a
count of the number of units. In contrast, iden-
tifying the boundaries of a relational data base is
more difficult because the boundaries are nevef
fixed but depend instead on the “sort” criteria
selected by the analyst. This suggests that the
boundaries of economic networks such as orga-
nizational fields cannot be conceived of proper-
ly in conventional terms. Rather, they can be
defined only by careful industry studies that
identify which relations matter (e.g., board
interlocks, joint ventures, alliances, contracts),
and the relevant dimensions of variation.
“The. two forms of embeddedness interact
because macro-embeddedness sets the context
for micro-embeddedness, and micro-embedded-
ness can prompt change in macro structures
(Abolafia 1996; Kraatz and Zzjac 1996). That is.
the institutional context infhiences which social
relationships and networks shape & person’s eco-
nomic action, and individual actions can change
the institutional context. Many prominent soci-
ologists have posed the problem of the micro-
macro link (e.g., Coleman 1970; Nee 1998) but
haven't successfully resolved it. We believe that
one of the achievements of economics has been
the ability to build macro-maxlels on the basis of
consistent micro-foundations. While economists
have worked at the two extremes of the micro-
macro continuum (rational choice psychology
and general equilibrium models), we propose
that economic sociology start in the middle
ground (organizations and networks) and work
its way ‘outward. Building on middle-level
research; we can move in the micro direction by
using notions of bounded rationality, and bor-
rowing from prospect theory and behavioral
decision theory (Kahneman and Tversky 1982).
These approaches offer a much more robust
model of individual actiori, znd one that can be
situated easily within a social and organizational
context (Murnighan and Bazerman 1990). In
the: macro direction, we move outward from
organizations and networks to the level of orga-
nizational fields and social institutions, where
the focus shifts from frictionless adjustment of
supply. and demand between disconnected
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actors, to conflictual negotiations among inter- -
dependent actors. Such an approach looks at the:
formal and informal mechanisms of governance;
(power. status. legitimation) that direct:
resources and allocare rewards. o
How micro- and macro-embeddedness affect
each other depends both on the structural posi
tion of the economic actor and on the.social
content of networks and relationships. For:
example, without a developed legal system:0
contract law, people often follow culturally;:
appropriate heuristics and rely on “high trust
relationships to conduct their ecoriomic transe
tions (Greif 1989). The absence of formal-legal:
institutions affects the pattern of micro-em
dedness (Lovejoy and Richardson 1999)
Because macro-institutions vary cross-nationals
ly, as do their links to micro-embeddedness, W
anticipate rather less convergence toward 1
generic form of market society than some of the
stronger  globalization arguments

(Hollingsworth and Boyer 1997).

Bricolage between Economic Sociology
and other Specialties T
Economic sociology is carving out 2 disting:
tive niche that brings it into contact with other
suciological specialties—an example of how di
ciplinary identities are also subject to bricolage,
Some of the resulting conversations and inter
changes, we believe, will sharpen the cutti
edge of research. Economic sociology and polit
cal sociology, for example, are already enjoyin'gf
fruitful collaboration. Since many of the precon;
ditions for markets are supplied politically ( ¥i
property rights), political processes and strud
tures continue to influence markets (Camp
and Lindberg 1990; Carruthers and Halliday
1998; Davis and Thompson 1994; Fligstein
1996, Stark 1996). Here we discuss the conneg
tions joining economic sociology to the sociol
gy of culture, and to stratification research. The
first revolves around the fact that markets-an
industries are not only realms of economic acti
ity, but are comprised of cultural distinctio
and cognitive categories used to make sense of
those economic activities (Carruthers and;
Stinchcombe 1999; Zuckerman’ 1999). The sec:
ond derives from the remarkable ability of mar
kets to create inequality. ' :
New types of products present something
puzzle to both producers and consumers.: The
novelty and ambiguity make the assessmentil]
product quality problematic, for neither groupHi
necessarily sure what the critical dimensions I
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key qualities will be. Alternative and competing
definitions of quality can co-exist during an ear-
ly shakedown period, until one definition
becomes dominant and it becomes “obvious”
what really matters. For instance, in the fledg-
ling automobile industry, it wasn’t clear whether
engine size (horsepower), range, speed, reliabili-
ty, or comfort should be the critical dimensions
for car quality. According to Rao (2000), early
automobile clubs “socialized” consumers into
focusing on reliability by staging public demon-
strations. with production cars that highlighted
this particular aspect. They could just as well
have staged speed tests that made acceleration
and horsepower the key dimensions. The mini-
van is now a distinct category of automotive
product, but in its origins it sat uneasily between
the categories of car and truck, being neither dis-
tinctly but rather a bit of both.

ategory systems matter because they induce
systematic comparisons, not only among prod-
ucts (i.e., which goods are substitutes in the eyes
of buyers and which are not?), but also among
producers (who is “the competition” for a given
fim!). They also foreclose other comparisons
(Espeland and Stevens 1998). The fuzziness,
ambiguity, and permeability of product bound-
es create the kind of cognitive slack that mar-
keters exploit. In the nineteenth century,
Listerine was a hair product used to combat dan-
druff. Now the same product is used as a mouth-
‘wash (Settle and Alreck 1986: 101). In one
product category, it competed with the precus-
sors of Tegrin shampoo; now it combats Scope
" for market share.

Two research streams focusing on entrepre-
neurship and market status hierarchies exempli-
-fy the potential benefits of collaboration
- between economic sociology and cultural sociol-
.. ogy. As ordinarily conceived, entrepreneurs
. Invent new products for existing markets. In
contrast, recent work suggests that industry
entrepreneurs  (yet another new category of
actor) devise new markets. Ventresca and Lacey
{2000) show how the market for information
services emerged and was institutionalized by
entrepreneurs who helped to invent new prod-
ucts and methods of production, but also the
cognitive frameworks needed to define the prod-
i uct and circumscribe the industry. Such entre-
preneurship is as much cultural as economic.
Furthermore, many industries possess a social
order that mirrors cultural status rankings and
similarly induces patterns of emulation and con-
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pes of products present something ofa
yoth producers and consumers. Their
id ambiguity make the assessment of
ality problematic, for neither group is
rsure what the critical dimensions and

formity (‘Podolny 1993.).. As . Han (1994)
explains, low-status firms look upward, emulat- .

ing their betters. High-status firms, by contrast,
differentiate themselves from their peers while
basically ignoring their lessors. Status rankings
in the market may be an important determinant
of inequality and mimesis, but it is easy to over-
look these effects without the insights of the
sociology of culture.

The study of inequality in markets opens a
channel between economic sociology and strati-
fication research, with its long-standing interest
in class, race, gender, and power. The tendency
for markets to create inequality is apparent at
even highly aggregated levels of analysis—
income inequality increases as countries under-
go the transition from command to market
economies (Cornelius and Weder 1996), But
while stratification researchers have focused on
labor markets, economic sociology can extend
the analysis into commodity, housing, and capi-
tal markets as well. For instance, Ayres and
Siegelman (1995) found substantial price differ-
ences between men and women and whites and
blacks in the new car market. As compared to
whites, African Americans experience discrimi-
nation when it comes to getting a mortgage
(Massey and Denton 1993), buying a home
(Yinger 1995), or obtaining small business loans
(Bostic and Lampani 1999: 151; Uzi 1999).
While it is important to assess the magnitude of
inequality, the key research question concerns
the social processes that create and reproduce
inequality. Animus-based theories of discrimina-
tion go only so far, and it will be critical to
examine the institutional and organizational
bases of discrimination. We need to know more
about how organizational routines and practices
beget discriminatory treatment, and how differ-
ential impacts are legitimated through appeals to
the market (Nelson and Bridges 1999).

As economic sociology examines the causes
of identity bricolage and the consequences for
inequality, we may ourselves experience a pro-
fessional identity “crisis” triggered in part by
jurisdictional squabbles over who “owns” what
category of issues or empirical phenomenon
(Hirsch 1997; Dobbin, forthcoming). Already, a
debate is unfolding between traditional Marxists
and some of the new economic sociologists over
whether or not business organizations remain
primarily tools of the capitalist class. The former
group urges that sociologists maintain their crit-
ical perspective and not be co-opted to serve the
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interests of capital. The latter group also recog-
nizes the significance of conflict and inequality,
but argues that business and for-profit organiza-
tions can be used to increase equality, and that
research should distinguish among firms with an
eye to promoting positive sum gains. But the
fruitfulness of the interchanges with the sociolo-
gy of culture, political sociology, and stratifica-
tion research: will help rectify two
misconceptions dbout economic sociology: first,
that its focus on the “hard facts” of the market
make it an inhospitable place for research on the
cultural and symbolic aspects of the economy;
and, second, that it will not contribute to the
traditional sociological critique of power and
social inequality.

Conclusion
The twentieth century witnessed economic
sociology’s appearance as a subdiscipline with a
focus on how organizations allocate resources
and affect stratification. Today, the logic of the
marketplace has become disproportionately
_important in structuring social and economic
life. We have stressed one particular property of
this market change. Identity bricolage involves
the reconfiguration and recombination of eco-
nomic roles and identities to engender new
modes of exchange, allocation, and valuation.
. Such change necessitates a new conceptual
apparatus to undesstand which market identities
rémain stable, end which are transformed.
Bricolage also affects economic sociology, which
evolves as a consequence of internal develop-
ments and exchangés both with other sociologi-
cal subdisciplines and disciplines outside of
sociology. The economic sociology of the twen-
tieth century pioneered the analysis of organiza-
tions. Building on this foundation, economic
sociology in the twenty-first century can lead to
a new understanding of markets that is both the-
oretically and empirically substantive, and that
situates the ecanomy in society. 4

S

References : -

Abolafia, Mitchell Y. 1996. Making Markets:

* Opportunism and Restraint on Wall Street.
Cambridge, MA: Harvard University Press.

Aldrich, Howard. 1999. Organizations Evolving.
London & Thousand Oaks, CA: Sage.

Arrow, Kenneth J. 1998. “What Has Economics to
Say About Racial Discrimination.” Jowrnal of
Economic Perspectives 12 (2): 91-100.

Ayres, lan and “Peter Siegelman. 1995. “Race and
Gender Diséiinination in Bargaining for a New
Car.” Ameritur: Economic Review 85 (3): 304-21.

Baker, Wayne E. and Robert R. Faulkner. 1991. “Role
as Resource in the Hollywood Film Indus
American Journal of Sociology 97: '279—309;i s

Barney, Jay B. 1991. “Firm Resources and Susta
Competitive Advantage.” Journal of Manageme
17: 99-120. o

Baron, James N. and Michael T. Hannan. 199
Impact of Economics on Contemy
Sociology.” Journal of Economic Literatun
(3):1111-46. s

Bian, Yanjie. 1997. “Bringing Strong Ties Back
Indirect Ties, Network Bridges, and Job Search
in China.” American Sociological Review?.
366-85. i

Biggart, Nicole Woolsey. 1989. Charismg
Capitalism: Direct Selling Organizations in £
Chicago: University of Chicago Press.

Biggart, Nicole Woolsey and Mauro F. Guillén.
“Developing Difference: Social Organizatio
the Rise of the Auto Industries of South
Taiwan, Spain, and Atgentina.” Am !
Sociological Review 64: 722-41. '

Blau, Peter M. 1964. Exchange and Power in Soci
New York: Wiley.

Bostic, Raphael W. and K. Patrick Lampani. 19%
“Racial Differences in Patterns of Small Buslr'\'es
Finance: The Importance of Local Geograph
Pp. 149-79 in Business Access to Capital and Cred;
edited by Jackson L. Blanton, Alicia Williams, and
Sherrie L. W. Rhine. Washington DC: Feden
Reserve Board of Governors.

Burt, Ronald S. 1992. Structural Holes: The 3
Structure of Competition. Cambridge, MA: H
University Press. - ;

Campbell, John L. and Leon Lindberg. =
“Property Rights ‘and the Organizati
Economic Activity by the State” A
Sociological Review 55: 634-41. 0

Carruthers, Bruce G. 1996. City of Capital: P
Markets in the English Financial Re
Princeton, NJ: Princeton University Press:{2§

Carruthers, Bruce G. and Terence G. Hallid
Rescuing Business: The Making of " Corpo
Bankruptcy Law in England and the Unite
New York: Oxford University Press. . .

Carruthers, Bruce G. and Arthur L. Stincheomp
1999. “The Social Structure of ;Liquidies
Flexibility, Markets and States.” Theory and
28: 353-82. :

Childs, John. 1973. “Strategies of Contro! g%
Organizational Behavior.” Administrative
Quarterly 18:1-17. i

Cohen, Barry. 1998." “Marketing Trust:1Q
Reporting and Credit Rating in the’ Ninefs
Century.” Unpublished manuscript. Notthwe

University. s %

Colernan, James S. 1990. Foundations of Soc
Cambridge, MA: Harvard University

Conley, Dalton
Race, : Wea
- Berkeley: U
Cornelius, Pet
“Economic
. Distributior
" Countries.”
 Dacin, M: Tina
- 1999.: “Th
" Dialogue ar
25 (3): 317-
Davis, Gerald 1
Social Mo
Control.” A
141-74. 1
DiMaggio, Par
- Pp.27-57in
" ‘ed by Neil
Princeton, T
DiMaggio, Pau
. Embedded
Kinds of Pu
Networks.”
. 619-37... ..
DiMaggio, Paul
-+ Cage Revis
Collective;]
American So
Dobbin, .Franl
Princeton, !
. .;Forth
Sociology:-A
Princeton, !

.Emetson,; Rict

vans, .vPete_t‘.\_.S:l
NJ: Princetc

Contatl:ts . an

University




Symposia 493

.Robert R. Faulkner. 1991. “Role
the Hollywood Film Industry,
of Soczology 97: 279-309.

¢ “Firm Resources and Sustain
ranfégé " Journal of Managemen(

Conley, Dalton. 1998. Being Black, Living in the Red:

- Race, Wedlth, and Social Policy in America.

... Betkeley: University of California Press.

~ Comelius, Peter K. and Beatrice S. Weder. 1996.

"% ‘Bconomic  Transformation and Income
. Distribution: Some Evidence from the Baltic

+ Countries.” IMF Staff Papers 43: 587-604.

Dacin, M. Tina, Marc J. Ventresca, and Brent D. Beal.
1999. “The Embeddedness of Organizations:

* Dialogue and Directions.” Journal of Management

-1+ 25 (3): 317-56.

- Davis, Gerald F. and Tracy A. Thompson. 1994. “A

7 Social Movement Perspective on Corporate

MlchaelT Hannan. 1994. “Th
‘bnomics * on  Contempora

nal of Economtc Lnerature 3
g

“Brmging Strong Ties Back In

twork Bridges, and Job Search

erican Sociological Review 6]
- Control " Administrative Science Quarterly 39 (1):

Woolsey 1989. Charisma - 141-74.
,Selling Organizations in America DnMaggno, Paul. 1994. “Culture and Economy.”
ity of Chicago Press. OV -+ Pp.27-57 in Handbook of Economic Sociology, edit-

lsey and Mauro F. Guillén. 1999 !

erence: Socxal Organization
Kuto Industnes of South Korea;
Lf and | "Argentina.”  Americm
764; 722-47. :
Exchange and Power in Social Life

. ed by Neil J. Smelser and Richard Swedberg.
rinceton, NJ: Princeton University Press.
DiMaggio, Paul and Hugh Louch. 1998. “Socially
} <\ Embedded Consumer Transactions: For What
. Kinds of Purchases Do People Most Often Use
i Networks.” American Sociological Review 63:
i 619-37.
: DlMagglo, Paul and Walter Powell. 1983. “The Iron
age Revisited: - Institutional Isomorphism and
.Collective Rationality in Organizational Fields.”
. American Sociological Review 48: 147-60.
bbin, Frank. 1994. Forging Industrial Policy.
Princeton, NJ: Princeton University Press.
. Forthcoming. “Introduction.” Economic
" Sociology: An Anthology, edited by Frank Dobbin.
Princeton, NJ: Princeton University Press.
 Emerson, Richard M. 1962. “Power-Dependence
i Relations.” American Sociological Review 27: 31-41.
Espeland, Wendy Nelson and Mitchell Stevens. 1998.
i} *Commensuration as a Social Process.” Annual
. Review of Sociology 24: 313-43.
Evans, Peter. 1995. Embedded Autonomy. Princeton,
" NJ: Princeton University Press.
Femandez, Roberto M. and Nancy Weinberg. 1997.
“Sifting and Sorting: Personal Contacts and
‘* Hiring in a Retail Bank.” American Soaologzcal
?‘| Review 62: 883-902.
] Fligsteln, Neil. 1996. “Markets as Politics: APolmcal
“I Cultural Approach to Market Institutions.”
" American Sociologicul Review 61: 656-73.
freeland, Robert F. 2000 forthcoming. “Creating
Hold-Up through Vertical Integration: Fisher
Body Revisited.” Journal of Law and Economics.
- Ornovetter, Mark. 1974. Gerting a Job: A Study of
Contacts and Careers. Cambridge, MA: Harvard
. University Press.

and K. Patrick Lampani. 19%.
es in Patterns of Small Businéd
iportance of Local Geography!
siness Access to Capital and Credit;'}
L. Blanton, Alicia Williams, and 5§
hine. Washington DC: Fedenl
Govemors.

92, Structural Holes: The S
etition. Cambridge, MA: Harva:d

3 and Leon Lindberg. 1990.-,
‘s ‘and the Organization - o
7ty by the State.” Americat
155: 634-47.
1996. City of Capital: Politics and
-English Financial Revolution]
inceton University Press. :
.and Terence G. Halliday. 1998:
is:: ' The Making of Corporae

d University Press.
i, and Arthur L. Stinchcom
xial Structure of Liquidit{:
ts and States.” Theory and Society
o 4
i. “Strategies of Control and
ehavior.” Administrative Sci

)8,” “Marketif\g Trust': Credt . 1985. “Economic Action and Social
fedit Rating in the Ninetee ) . Structure: The Problem of Embeddedness.”

lishec% manuscript. Northwester - “* Anerican Journal oj Scciology 91: 481-510.

Grelf Avner. 1989. “Reputation and Coalitions in
Medieval Trade: Evidence on the Maghribi
Traders.” Journal of Economic History 49: 857-82.

790. Foundations of Social Theory. } :
Harvard University Press.

Guillén, Mauro. Forthcoming. Limits of Convergence:
Globalization and Organizational Change in
Argentina, South Korea; and Spain. Princeton, NJ:
Princeton University Press.

Han, Shin-Kap. 1994. “Mimetic Isomorphism and Its
Effect on the Audit Services Market.” Social Forces
73: 637-63. B

Hannan, Michael T. and John Freeman 1977 “The
Population Ecology of Organizations.” American
Journal of Sociology 82: 929-40. ¢ -

Haveman, Heather A. 2000. “The Future of -
Organizational Saciology: Forging the Ties among
Paradigms.” Contemporary Sociology 29: 476-86.

Hirsch, Paul M. 1997. “Sociology without Social
Structure: Neoinstitutional Theory Meets Brave
New World.” American Journal of Sociology 102:
1702-23.

Hollingsworth, J. Rogers and Robert Boyer, eds. 1997.
Contemporary Capitalism: The Embeddedness of
Institutions. Cambridge:  Cambridge University
Press. /

Kahneman, Daniel and Amos Tversky. 1982. “The
Psychology of Preferences " Scientific Amencan
246: 161-73. :

Kogut, Bruce and-Udo Zm(ler 1996. ‘What Fu'ms
Do? Coordination, ‘ldentity, and Learning.”
Organization Science 7(4): 502—~18.

Kollock, Peter. 1999. “Digital Reputations: A Study of
Ebay and On-Line Markets.” Paper presented at
Stanford University Conference on Trust.

Kraatz, Matthew S. and Edward J. Zajac. 1996.
“Exploring the Limits of the New Institutionalism:
Causes and Consequences of Illegitimate
Organizational Change.” American Sociological
Review 61: 812-36.

Lévi-Strauss, Claude. 1966. The Savage Mind.
Chicago: University of Chicago Press.

Light, Ivan, Im Jung Kwuon, and Deng Zhong. 1990.
“Korean Rotating Credit Associations in Los
Angeles.” Amerasia 16: 35-54.

Lovejoy, Paul E. and David Richardson. 1999, “Trust,
Pawnship, and Atlantic History: The Institutional
Foundations of the Old Calabar Slave. Trade.”
American Historical Review 104(2): 332-55.

Massey, Douglas S. and Nancy A. Denton. 1993.
American Apartheid: Segregation and the Making of

the Underclass. Cambridge, MA: Harvard
University Press.
Meyer, John W. and Brian Rowan. 1977.

“Institutionalized Organizations: Formal Structure
as Myth and Ceremony.” American Joumal of
Sociology 83: 340-63.

Mintz, Beth and Michael Schwartz. 1985. The Power
of Structure of American Business. Chicago:
University of Chicago Press.

Mizruchi, Mark S. 1994. “Social Network Analysis:
Recent Achievements and Current
Controversies.” Acta Sociologica 37 (4): 32944,




494 Symposia

Montgomery, James D. 1998. “Toward a Role-
Theoretic Conception  of Embeddedness.”
American Journal of Sociology 104: 92-125.

Murnighan, J. Keith and Max Bazerman. 1990. “A
Perspective on Negotiation Research in
Accounting and Auditing.” The Accounting Review
65 (3): 642-51.

Nee, Victor. 1998. “Norms and Networks in
Economic and Organizational Performance.”
American Economic Review 88 (2): 85-89.

Nelson, Robert L. and William P. Bridges. 1999.
Legalizing Gender Inequality: Courts, Markets, and
Unequal Pay for Women in America. Cambridge:
Cambridge University Press.

Pfeffer, Jeffrey and Gerald R. Salancik. 1978. The
External Control of Organizations: A Resource

* Dependent Perspective. New York: Harper and Row.

Podolny, Joel M. 1993. “A Status-Based Model of
Market Competition.” American Jowrnal of
Sociology 98: 829-72.

Powell, Walter W. 1996. “Commentary: On the
Nature of Institutional Embeddedness: Labels Vs.
Explanations.” Advances in Strategic Management
13: 293-300.

Powell, Walter W. and Jason Owen-Smith. 1999.
“Commercialism in Universities: Life Science
Research and its Linkage with Industry.” Journal of
Policy Analysis and Management 17 (2): 253-11.

Rao, Hayagreeva, 2000. “Tests Tell’: Reliability
Contests and the Legitimation of the Automobile
in. America.” Unpublished manuscript. Goizueta
Business School, Emory University.

Roy, William G. 1997. Socializing Capital: The Rise of
the Large Industrial Gorporation in America.
Princeton, NJ: Princeton University Press.

Schneiberg, Marc. 1999. “Political and Institutional

_Conditions for Governance by Association:

* Private Order and Price Controls in American Fire
Insurance.” Politics and Society 27: 67-103.
Sertle, Robert B. and Pamela Alreck. 1986. Why They

Buy: American Consumers Inside and Out. New

Vork: John Wiley.

Selznick, Philip. 1957. Leadership in Administration.
ivanston, IL: Row, Peterson.

Smelser, Neil J. and Richard Swedberg. 1994. “The
Sociological Perspective on the Economy.”

Pp.3-26 in The Handbook of Economic Socio
edited by Neil J. Smelser and Richard Swedb
Princeton, NJ: Princeton University Press
Stark, David. 1996. “Recombinant Property
European Capitalism.” American Joumal
Sociology 101:993-1027. - :
Swedberg, Richard. 1991. “Major Traditio
Economic Sociology.” Annual Review of Socipig
17: 251-16. °
Thompson, James D. 1967. Organizations in;f
New York: McGraw Hill. R
Tilly, Charles. 1998. Durable Inequality. Betke
University of California Press. . i
Uz, Brian. 1996. “The Sources and Consequeng
Embeddedness for the Economic Performance
Organizations.” American Sociological Rei
674-98.

. 1997. “Social Structure and Compet]
Interfirm  Networks:  The Parado
Ernbeddedness.” Administrative Science
42: 35-67. '

- 1999. “Social Relations and Networks in
Making of Financial Capital.” :
Sociological Review 64: 481-505. '

Ventresca, Marc J. and Rodney O. Lacey.
“Industry Entrepreneurship and the Emergen
U.S. Online Database Services, 1969-198
The Entrepreneurial Dynamic and Its Role in Ind
Evolution, edited by C. B. Schoonhoven al?ﬁ
Roraanelli. Stanford, CA: Stanford Un‘lvtm
Press, - . :

Western, Bruce. 1997. Between Class and
Postwar Unionization in the Capitalist De 100
Princeton, NJ: Princeton University Press

White. Harrison C. 1992. Identity and
Structural Theory of Action. Pri
Princeton University Press. s

Yinger, John. 1995. Closed Doors, Opportuni
The Continuing Cost of Housing Dis
New York: Russell Sage. EREE

Zelizer, Viviana A. 1994. The Social:Me
Money. New York: Basic Books. £

Zuckerman, Fzra W. 1999. “The.
Imperative:  Securities Analysts;;.
Illegitimacy Discount.” American ?Jou
Sociology 104: 1398-1438.

(st




