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	Education
	B.A., 1975 University of Pennsylvania, cum laude 
M.A., 1977 University of Virginia

M.B.A., 1981 University of Michigan, elected to Beta Gamma Sigma

	
	

	
	

	
	

	
	


	Teaching

	MBA            International  467, Global Marketing

                    Marketing 465, Marketing of New Products and Services   
EMBA          GIM-China        
Executive Education    Kellogg on Branding, Customer Focused Organization, Advanced Development Program 

                   Developing Kellogg CMO Program 

                                 


	 
	

	Professional Service
	Museum of Science and Industry, Chicago Illinois. Marketing Advisory committee; chair of the marketing information subcommittee   (2009-2010)
pro-bono consultant for Northwestern memorial hospital Executive team (2010) 

	
	

	
	


	Professional History

	 McDonald’s Corporation, Corporate Senior Vice-President 2004-2010
Kraft Foods, 1993-2004, Senior Vice-President (2000-2004) Vice-President (1996-2000) Sr. Director (1993-1996.) 

ACNielsen, Vice-President, 1990-1993

Quaker Oats, 1991-1990 (various positions to Sr. Director) 


	Non-Academic Articles
Outside Activities
	Robert Schieffer and Eric Leininger, “Customers at the Core,” Marketing Management, 2008
Eric Leininger, “Create a Culture of Insights,” The Advertiser, 2007

Eric Leininger Consulting, LLC advises executive management on the effectiveness of their marketing and insights organizations. Recent clients include: Kimberly-Clark, Mattel, Merck, U.S. Cellular
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