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GALLUP' Topics - Services ~

Americans' Confidence in
Institutions Stays Low

AMERICANS® AVERAGE CONFIDENCE IN 14
KEY US. INSTITUTIONS

32%

by

+ Confidence in institutions stays near historical lows
« Confidence in newspapers, organized religion now at record lows
+ Confidence in institutions has slumped for a decade
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2017 EDELMAN TRUST BAROMETER

2017 Edelman
Trust Baromete

GLOBAL ANNUAL STUDY

KEY TRUST ASSETS




‘We are going to-have to
UP OUR TRUST GAME

‘Research ‘Papers on Trust
PUBLISHED IN MAJOR ACADEMIC JOURNALS
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The Trust Project at Northwestern University

The Trust Project at Northwestern University
IS A NEW INITIATIVE DESIGNED TO ADVANCE THE STUDY
AND MANAGEMENT OF TRUST IN BUSINESS AND SOCIETY.
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‘Do yow hawe a shared

TRUST LANGUAGE?
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SECOND IMPRESSION COMPETENT SECOND IMPRESSION HONEST

HOW COMPETENT?
HOW HONEST?

firat impression competent  firal impressien incompetent

Skowronski & Carlston
Journal of Personality & Social Psychology
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firstimpression competent  firat impressien incompetent

Skowronski & Carlston
Journal of Personality & Social Psychology




BENEVOLENCE & HONESTY

are more [ragile

THAN COMPETENCGE

‘What's the relative influence of benevolence veraus competence?
low High

benevolence benevolence

INCOMPETENT
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Competence does not maiter without benevolence
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BENEVOLENCE & HONESTY
are more influential

THAN COMPETENCE




THINK ABOUT TRUST AS MULTIDIMENSIONAL
MEASURE & TRACK ALL 3 DIMENSIONS
DEVELOP A COMMON TRUST LANGUAGE

UNDERSTAND THE DYNAMICS OF EACH DIMENSION
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Connect,
Then Lead

To exert influence, you must balance
competence with warmth. by Amy J.C. Cuddy,
Matthew Kohut, and John Neffinger

TRUST?

FOLLOW ME @KENTGRAYSON
SUBSCRIBE TO THE TRUST PROJECT AT NORTHWESTERN

INTERESTED IN
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