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Who publishes in JCP? 

• Use psychological theory 

• Make novel theoretical contributions 

• Methodologically sound:  Lab or field 
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1. Research Articles (50 pages) 

2. Research Reports (4,000 words in main text) 

3. Research Reviews (50 pages) 

 Meta-analyses or conceptual frameworks 

4. Research Dialogues (invited) 

5. Special Issues 

Author Friendly Article Types 



 Authors of promising manuscripts submit 2 page 

revision plans 

 The AE and editor read and comment on each plan 

 Reviewers are given the plan with the revision 

 90% of JCP authors support revision plans 

 Gives authors a voice 

 Gets authors on the right track 

 Minimizes the number of revisions 

Author Friendly Review Process  


